Banner Ad Traffic Generation Checklist

Identify niche .

Identify landing Page

Identify offer

Identify styles of banner you want.

o Animated (flash and .gif) vs. static

0 Square or rectangular

o In many cases it depends on the websites you advertise on.

Create your banner.

o To create it yourself will require knowledge of graphics and Flash and
the appropriate software.

o Alternatively, sites such as
http://www.stephenlive.com/quickbanner.html can create the banner
for you at a very reasonable rate. This is recommended.

For best results, create a separate landing page for each banner on each site
(so you can track  which site visitors came from).

Banner Submission

Choose between automatic or manual submission of your banner.

Automatic

Research a banner exchange network.
o Examples: www.hitx.net , www.stephenlive.com/exchangead.html ,
www.click4click.com

Identify their pricing options — flat rate, cost per impression or cost per
click.
o Gowiththe company that offers you the best value for your money

within your budget.
If acceptable, submit your banner and pay for their program.
Monitor and track your performance on their network.
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Manual

Identify sites relevant to your products or services, niche or industry.

Ensure site is geographically suitable.

Contact the Webmaster of the site, explain who you are what you have to

offer and ask for the advertising rate card for banner ads as well as styles
and formats of banners they accept.

If acceptable to your budget, send through your banner and payment.

Ensure the banner is displayed according to the agreed terms, and track

progress.

X Some sites may rotate your banner with others in the space, while for other

sites yours may be the only banner in that space. This will affect how much
you pay for your banner to be displayed.

Many site visitors require banners to be displayed several times before they
will take action, so don't expect instant re sults with any of these methods.

If you are satisfied with the level of traffic and leads  you are receiving  from
your banner ads, congratulations! You have successfully created a traffic -
driving, lead -generating banner advertising campaign

If not, go to the Optimization section.

Optimization

Examine your banner’s design and consider re -designing it.

If you can submit more than one banner per exchange network or site,

submit two or more different banners and split test which ones pull in the
most traffic and also convert well.

Revise your headlines on the banner and copy.

Examine the performance of each site or banner exchange.

If you are not happy with the performance of your banner on a particular site

or exchange network, after you hav e followed previous steps, stop advertising
with that site or exchange network and try another.

Consider varying your ad types. For example, add some square banners as

well as rectangular ones.
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